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Section 1: Introduction & Background 

Introduction 

Mars Foods Inc, in collaboration with Swisscontact and the Millennium Challenge Account, is 
implementing a pilot program as part of a broader initiative to engage the next generation of 
young people (18-35 year old) in the Indonesian cocoa farming ecosystem. The NextGen 
Project is conceived on the principles of positive youth development and envisages a STEM-
Agriculture based participatory design curriculum in three Sekolah Menengah Kejuruans 
(SMK) in rural cocoa communities of Bone Bone, Tomoni, and Walenrang as a way to 
strengthen engagement of youth and contribute to professionalization of cocoa farming in the 
province of South Sulawesi, Indonesia.  

The NextGen Project utilizes the principles of positive youth development, as well as a STEM-
Agriculture based participatory design curriculum in three SMKs (mentioned above). The 
project’s goal supports local communities’ socio-economic resiliency via capacity building of 
the next generation of professional cocoa farmers capable of delivering a sustainable supply 
of cocoa. The project also provides a platform for the establishment of collaborative 
relationships between vocational schools, youth, cocoa farmers, and community members; 
and was designed to be highly participatory and allow active engagement and collaboration 
with the community and local stakeholders throughout the project cycle to ensure continuous 
adaptive management and validation of the NextGen intervention strategy. 

In 2017, the Institute for Development Impact (I4DI) was commissioned by Mars Foods Inc. 
and Swisscontact to carry out a baseline study for the NextGen project to inform its design 
and implementation. The purpose of the study was to identify, collect, analyze, and document 
the existing developmental assets of youth in and around cocoa farming communities. The 
study was carefully designed to provide gender disaggregated, in-depth insight into the 
developmental assets of youth in cocoa farming communities. These assets include their 
hopes, aspirations, motivations, and resilience. The study also aimed to understand their 
perceptions on evidence-based science, STEM teaching and learning process in vocational 
schools, cocoa farming, and the drivers of youths’ future involvement in cocoa sectors. 

Based on data collected for the baseline study described above, this report has been further 
developed and refined for a broader audience interested in youth development, sustainability, 
agriculture, and cocoa farming in Indonesia and has been released in May 2019. 

Sulawesi Background 

Sulawesi is the 4th largest among Indonesia’s 17,000+ islands. 
Indonesia stands as the world’s third biggest cocoa producer with 
South Sulawesi alone accounting for 70% of Indonesia’s total 
cocoa production. Despite sluggish economic growth in Indonesia 
overall, Sulawesi has had greater than average growth due to its 
robust agriculture and extractives sectors and local investments in 

infrastructure. Beyond implications for the future of commodities 
like cocoa and the broader agriculture sector, youth are critical to 
the continued and sustainable development of Sulawesi and 
Indonesia.  
 

As the world’s 11th largest island, Sulawesi has an 
estimated population of 18.45 million as of January 2014.  
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Study Methodology & Scope 

Three important factors influenced I4DI’s methodological approach utilized in this study. In 
discussion with Mars Foods Inc, and Swisscontact, I4DI incorporated theories related to 
Positive Youth Development. Embracing the foundational thesis that young people inherently 
possess countless positive assets that can be channeled toward improving their own lives, 
their families, and the lives of those residing in their communities, this study and the NextGen 
project approach youth as valued and recognized assets that are part of the solution and not 
a problem.  

Second, I4DI utilized a participatory, human-centered design approach, where youth and the 
members of their communities are not considered objects of development, but active 
protagonists. This shared understanding among Mars Foods Inc, Swisscontact and I4DI is 
based on the conviction that these youth and community members are recognized as capable 
and respectfully engaged in the research process.  

Finally, I4DI integrated concepts from developmental evaluations to inform the methodological 
approach in this study and the corresponding Monitoring and Evaluation Plan for the NextGen 
pilot. Development evaluation approach lands itself well to this context as it offers 
implementing partners a platform for understanding the activities of a program operating in 
dynamic, novel environments with complex interactions. This approach allowed for a 
continuous feedback loop between Mars Foods Inc, and Swisscontact as implementers and 
the communities as partners in the development process, enabling innovation and strategic 
learning.  

To maintain methodological rigor throughout the study process, I4DI worked with, Payo-Payo, 
a local research and data collection agency located in Makassar, local and international Mars 
Inc, staff and Swisscontact. This highly collaborative process ensured the high fidelity of 
research approaches, instruments, and corresponding analysis to accomplish its purpose and 
objectives. Data for this report and companion set of interactive visualizations were collected 
in August and September 2017 by Payo Payo, a local data collection firm in Indonesia. 
Quantitative surveys were conducted with 604 students from 3 technical high schools (SMKs) 
in South Sulawesi Indonesia. Technical high schools are an alternative education path in 
parallel to traditional high schools in Indonesia (SMAs). For additional context and triangulation 
of analysis findings, 57 focus group discussions and interviews were conducted with pertinent 
stakeholders including teachers, farmers, parents, and youth. 

 
For the youth development asset contained in this report, the Developmental Assets Profile 
(DAP) framework developed by the Search Institute was drawn from to measure and better 
understand youth developmental assets among technical school students surveyed in South 
Sulawesi. Contextualization and adaptations to the standard DAP instrument were made 
through a participatory process and in collaboration with the community, school and youth 
representatives. Furthermore, while generally there were no statistically significant differences 
by gender or age, the ability to filter by gender has been included throughout the interactive 
visualizations presented in the companion site and provided raw data set at 
http://www.i4di.org/youth.  
 
Mindful of the privacy of students and institutions who participated in the study, results 
contained in this report have been aggregated across locations and schools. Personally 
identifiable information has been removed from data collected for the accompanying publicly 
shared dataset.  
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Section 2: Student Respondent Profile 

The profile of respondents begins to tell the story of youth development and their potential in 
South Sulawesi. For this study, 604 students from three different technical schools in South 
Sulawesi were surveyed. What follows is a breakdown of respondents’ basic demographic 
information (gender, age, year in school) and their plans post-graduation and five years later. 
This information provides context for the findings that follow in subsequent domains. 

Respondent Demographics 

Gender, Age, & Grade in School 

Out of 604 students surveyed, 57.3% of respondents were male. 42.7% of respondents were 
female. The average respondent was 16 years old, within a range of 14 to 20 years. 
Respondents also had the following distribution by class or grade in school at their technical 
school (SMK), with a greater distribution of respondents in Class 10 (40.6%) and Class 11 
(36.7%) compared to Class 12 (22.7%). 
 

 
 

Location Plans (After graduation & 5 years later) 
Student responses on their plans both immediately after completing vocational school and 5 
years down the line either signalled their intent to remain in proximity to their current locale or 
desire to move elsewhere. Two-thirds of respondents indicated they would stay in their own 
village or live elsewhere in Sulawesi with very little change in response between the two 
indicated timeframes. The minimal change over time actually moves towards more students 
being closer to their current locations with a drop in students who believe they will be in 
Makassar (-5%) and Palopo City (-2%) and an increase for being back in their own village 
(+1.1%) and elsewhere in Sulawesi (+3.5%). 
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Section 3: Household Profile  

Details about respondents’ household profiles shed light on links between respondents and 
their families and the broader community. Students were from a variety of diverse 
backgrounds, and the figures and charts below represent the profile of their households and 
family composition. 

Household Size 

A little more than half of students respondents (56.9%) were from households composed of 
between 4-6 people. The distribution of responses on household size is below. 

 

Wealth Perception Ranking 

Household wealth perception perception was determined by asking respondents to share 
perceptions of their respective household’s wealth on a six-step ladder- with the bottom rung 
(Step 1) being very poor and the top (Step 6) being very rich.  
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Almost a quarter of respondents (23.3%) indicated their households were “very poor” but about 
half of respondents perceived their household wealth to be in the middle rungs (Step 3 - 38.9% 
& Step 4 - 13.7%). Often used as a proxy for household wealth, wealth perception offers 
context into an individual’s environment and household. 

 

Parents’ Education & Occupation 

With respect to parent’s education, two-fifths of respondents were from households that 
pegged the highest levels of education at primary school for both sets of parents (Mother - 
41.56% & Father - 42.38%). Junior high school (Mother - 24.83% & Father - 23.01%) and high 
school (Mother - 23.51% & Father - 23.68%) level educations were the next most common 
responses. 
 

 
 
Of additional note, only 1.82% of fathers and 0.66% of mothers of SMK student respondents 
reported attending technical schools. 
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Three-quarters of student respondents had fathers in the household who were 
farmers/fisherman (75.2%). Nearly two-fifths of student respondents had mothers who were 
farmers/fishers (38.4%). Additionally, 30.6% of student respondents had mothers who did not 
work as part of the formal economy. These results offers a glimpse into the household context 
students are a part of. 
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Section 4: Digital Technology & Internet Access 

Students were also surveyed on household ownership of digital devices and their respective 
internet access- providing a snapshot of one aspect of the digital divide in South Sulawesi and 
insights on how and where students are accessing the internet.  

Technology Ownership 

Consistent with global trends, more students owned a smartphone (77.8%) compared to 
personal computers or laptops at home (58.4%). 
 

 

Methods of Internet Access 

Methods of accessing the internet varied across student respondents with personal 
smartphones (65.07%) and internet shops (37.91%) the most frequently cited.  

 

 
Roughly one-fifth of respondents 
also indicated they used friend’s 
smartphones (21.69%), personal 
computers (21.36%), and school 
computers (20.20%) to access the 
internet. 
 
Among responses, coffee shops 
(4.64%), friend’s computers 
(11.09%), and family smartphones 
(16.56%) were the least used to 
access the internet. 
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Section 5: Youth Development Assets 

Youth development assets are “positive supports and strengths that young people need to 
succeed.” They are traditionally considered “preventative measures, positive experiences, and 
qualities that youth need to grow up healthy, caring and responsible” and viewed as assets in 
“buffer[ing] youth from risk.” Furthermore, youth development assets have been broken down 
into two categories- internal and external. What follows in this section of the report are how 
these categories and sub-components have been defined and assessed for technical students 
surveyed in South Sulawesi.  
 
Internal assets have been defined as factors contained within an individual (social-emotional 
strength, values, etc), and external assets have been defined as factors that reside outside an 
individual’s direct control (families, schools, communities, etc). Scores for each aggregate and 
individual components range from 0-100, with 100 representing the highest possible “score.” 
Taken as a whole, youth development assets provide a snapshot of potential and readiness 
for their future success. 

Youth Development Assets Overall 

 

Overall, students surveyed on average had an overall youth development asset score of 71.6 
out of 100. When internal and external assets are separated for comparison, external asset 
scores (75.3%) were slightly higher than internal asset scores (69.7%). When exclusively 
looking at internal youth development assets, there was a clear demonstrated weakness in 
critical thinking (27.9%)  and to a lesser extent agency (61.4%) when compared to the overall 
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internal assets average. External assets were assessed to be strong overall, with family 
support representing the highest score (84.6%) followed by peer support (78.9%) and 
community support (62.6%). 
 

 

Youth Development Assets - Internal by Domain 

This subsection will explore the individual components included in the analysis and 
determinations for each internal asset domain. 
 
Agency 
Agency has been defined as a person’s belief that their actions will produce an effect or results 
by domain. The overall score for agency was determined to be  58.96%. The following pages 
lay out the subcomponents of agency and their respective responses from students surveyed 
in greater detail: 

 
Marriage
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46.51% of student respondents surveyed indicated they had “some” or “a lot” of control over 
their marriage decisions. 

Friends 

 
 
42.86% of student respondents surveyed indicated they had “some” or “a lot” of control over 
decisions regarding their friends.  

Education 

 
 
75.77% of student respondents surveyed indicated they had “some” or “a lot” of control over 
decisions regarding their education. 
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Occupation 

 
 
 

71.53% of student respondents surveyed indicated they had “some” or “a lot” of control over 
decisions regarding their occupation. 

Spending Money 

 
 
62.84% of student respondents surveyed indicated they had “some” or “a lot” of control over 
decisions regarding spending of their money. 



 16 

Time Use 

 
 
68.65% of student respondents surveyed indicated they had “some” or “a lot” of control over 
decisions regarding the use of their time. 
 
Each of the elements above were averaged to determine the overall agency score. Among all 
youth development assets assessed, agency had the most sub-components. 
 

Locus of Control 

For this study, locus of control has been measured as the degree to which a person believes 
they have control over outcomes in their lives. 

 

 
 
94.31% of students surveyed indicated they “agreed” or “strongly agreed” with the statement 
“if you try hard, you can improve your situation in life.” 
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Problem Solving 

Problem solving was defined as a person’s engagement in constructive activities or seeking 
outside help in pursuit of a solution. Overall, problem solving had a score of 89.64% comprised 
of the following components when students were asked to visualize a problem they faced in 
prior weeks: 

 

 
 
92.29% of student respondents indicated the extent they tried to think of a different ways to 
address their problem as a “little” or a “lot.” 

 

86.98% of student respondents indicated the extent to which they asked other people for 
help with their problem as a “little” or a “lot.” 

Critical Thinking 

Critical thinking has been defined as a person’s ability to make judgements on the veracity of 
presented facts, exploring possible connections and new perspectives. The overall critical 
thinking score was 27.93% and comprised of the following components: 
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30.07% of respondents indicated it was “somewhat” or “very easy” to separate the true and 
false aspects of news they heard about their community. 
 

 
 
24.83% of respondents indicated it was “somewhat” or “very easy” to find new ways of 
looking at a given situation. 
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28.88% of respondents indicated it was “somewhat” or “very easy” to link facts together. 

Self-Control 

Self-control has been defined as a student’s record of timeliness in assignment completion, 
school attendance, and disciplinary track record. Self-control was determined to have an 
overall score of 73.90% based on the following components: 
 

 
 
46.68% of respondents indicated they “often” or “almost all the time” completed their 
schoolwork on-time. 
 

 
 
91.72% of respondents indicated they “rarely” or “never” skipped school in the past month.  
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81.29% of respondents indicated they “rarely” or “never” were disciplined for breaking school 
rules in the past month. 

Health 

Health is measured through a mix of factors including dietary, exercise, and hygiene habits. 
Overall, health was determined to have a score of 70.99% based on the following 
components: 
 

 
 

29.97% of respondents indicated they “often” or “always” consumed a health and mixed diet.  
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44.21% of respondents indicated they “rarely” or “never” consumed soda and/or junk food. 
 

 
 
90.56% of respondents indicated they “often” or “always” practice good hygiene. 
 

 
 
22.35% of respondents indicated they regularly performed physical activity. 
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99.01% of students indicated they “rarely” or “never” consumed alcohol- with 98.2% 
representing “never.” 
 

 
 
97.52% of respondents indicated they “rarely” or “never” did drugs. 
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85.93% of respondents indicated they did not smoke. 
 

 
 
98.34% of respondents indicated they were in “good” or “very good” health. 
 

Youth Development Assets - External by Domain 

This subsection will explore the individual components included in the analysis and 
determinations for each external asset domain. The overall youth development assets external 
score was 75.34 out of 100. 

Peer Support 

Peer support has been defined as perceptions of stability and dependability of a person’s 
friend network. The overall peer support score was determined to be 78.86% based on the 
following components: 
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82.95% of respondents indicated they “agreed” or “strongly agreed” with the statement that 
they feel supported by their friends. 
 

 
 
79.30% of respondents indicated they “agreed” or “strongly agreed” that their friends stand 
by them in difficult times. 
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74.34% of respondents indicated they “agreed” or “strongly agreed” with the statement that 
they had a friend in their life they could always depend on. 
 

Family Support 

Family support was defined as perceived stability of, dependability of, and communication 
within a person’s family. The overall family support score was determined to be 84.60% 
based on the following components: 
 

 
 
93.38% of respondents indicated they “agreed” or “strongly agreed” their family stands by 
them in difficult times. 
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79.30% of respondents indicated they “agreed” or “strongly agreed” that they talk to their 
family about their conditions. 
 

 
 
90.73% of respondents indicated they “agreed” or “strongly agreed” that their parents often 
ask about their situations. 
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75.0% of respondents indicated they “agreed” or “strongly agreed” that they are usually 
comfortable sharing views and feelings with their parents. 
 

Community Support 

Community support was defined as trust in and accessibility of community figures and 
resources outside a person’s immediate family. The overall community support score was 
determined to be 62.55% based on the following components: 
 

 
 
75.0% of respondents indicated they “agreed” or “strongly agreed” on knowing where to go 
in their community to get help. 
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45.93% of respondents indicated they “agreed” or “strongly agreed” that they would trust 
village authorities to look out for their interests if approached with a problem. 
 

 
 
66.72% of respondents indicated they “agreed” or “strongly agreed” their neighbors would 
help if assistance was required. 
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Section 6: Youth Empowerment 

For this study, youth empowerment has been defined as a young person’s perceptions on 
their ability to be heard, make a difference in their communities, and be taken seriously by 
adult members in their community. Taken with the youth development asset elements outlined 
in the previous section, these measures of youth empowerment further paint a picture on the 
readiness of youth to positively engage their communities. Overall, responses on youth 
empowerment mirror the positive assessment of youth development assets reviewed in the 
previous section. 

Self-Perceptions of Youth Empowerment 

Students were asked a series of questions about their perceived influence and impact in their 
local communities to determine overall levels of youth engagement potential. Analysis of 
student responses to the components of “youth empowerment” (overall 63.85% out of 100%) 
follow in subsequent sections that have been further grouped into two categories: potential to 
make a difference and receptiveness to youth opinion. 
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Potential to Make a Difference 

 

 
 

77.48% of respondents indicated they “agreed” or “strongly agreed” that they could make a 
difference in their communities if they tried hard enough. 
 

 
 

65.70% of respondents indicated they “agreed” or “strongly agreed” that youth had the 
power to make a positive impact in their community 
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64.81% of respondents indicated they “agreed” or “strongly agreed” that youth have the 
power to make a positive impact in their school. 

Receptiveness to Youth Opinion 

 
 
63.4% of respondents indicated they “agreed” or “strongly agreed” that youth opinions are 
heard and respected by teachers and administrators. 
 

 
 
47.87% of respondents indicated they “agreed” or “strongly agreed” that youth opinions are 
heard and respected by adults. 
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Section 7: Civic Engagement & Youth 

Engagement in Process 

Given high levels of measured youth empowerment, what does this youth empowerment look 
like in practice? How much are perceptions of potential empowerment and engagement 
actualized in reality? Despite generally high scores on youth development assets and 
assessment of youth empowerment self-perceptions, relatively less action is put into practice.  
 

 
 
Overall, 48.3% of student respondents indicated they had discussed or taken action on a 
problem affecting their school or community. While youth are generally prepared to take action 
and feel their contributions can be positive and taken seriously, only 13.4% of respondents 
indicated that their village or local sub-district asked for their opinions or ideas in the past year. 
This suggests a degree of proactive youth engagement would be required for youth to fully 
engage their local communities. However despite low solicitation from local government 
entities and officials, 49.3% of student respondents thought that their opinions and ideas were 
put into practice the last time local government solicited them. Given youth assets and 
perceptions, there is an opportunity to further tap into youth in local communities in South 
Sulawesi to serve as a positive force in their villages, schools, and districts. 
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Section 8: Youth Perceptions of Cocoa Farming 

As referenced earlier in the report, cocoa plays a big role in not just the local economy in South 
Sulawesi, but also in Indonesia and in the global market for chocolate. What follows is a deeper 
look at youth perceptions on cocoa farming, future success, and difficulties associated with 
cocoa farming. 

Perceptions & Interest in Cocoa Farming 

 
 

Approximately three-fifths (59.6%) of SMK students surveyed indicated they are interested in 
cocoa farming. Additionally, roughly the same percentage of students (57.28%) felt there were 
many jobs available in the cocoa crop farming sector and that youth could have success as a 
farmer (50.83%). Youth also felt that cocoa farming was somewhat likely to be more profitable 
in the future (53.04%).  

Difficulties & Barriers to Cocoa Farming 
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Despite youth interest and positive perceptions on cocoa farming, three-fifths of student 
respondents (60.43%) felt farming was somewhat difficult work. An additional 12.75% of 
students felt farming was very difficult. Specific barriers to youth involvement and pursuit of 
cocoa farming as a profession are further broken down below. 
 

 
 

Youth were asked to select barriers young people might face in cocoa farming. Land issues 
were the most selected response by youth respondents (57.9%), followed by cocoa prices 



 35 

(49.7%), not enough knowledge (42.7%), financial issues (42.5%), a lack of interest in farming 
(32.8%), a lack of jobs (15.4%), and that young people would be excluded in the process 
(13.1%). Finally, 10.1% of respondents felt that there were no obstacles for youth in cocoa 
farming. 
 

Section 9: Perceptions of Future Prosperity - Hope 

Index 

Belief and hope in a prosperous future can be an indicator for future success and continued 
sustainable development. Here is a look at data on perceptions of prosperity starting with the 
individual and extending to family and Indonesia at large. 
 

 
 
Overall, student respondents indicated optimism in the future as it pertained to the likelihood 
of future prosperity. Two-thirds (66.8%) of students felt they were “somewhat likely” to be 
prosperous in the future, with dropping confidence for this positive sentiment as it pertained to 
their families (56.7%) and Indonesia (47.91%). 
 
Similarly, 29% of students felt their future prosperity was “not likely.” This pessimistic view 
creeped upward for family (41.3%) and for Indonesia as a whole (48.1%). 
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Section 10: Calls to Action & Recommendations 

The following suggestions offer considerations for youth development and cocoa sector 
stakeholders in South Sulawesi and reflect responses provided by students, analysis, and key 
findings outlined above. 

 

Local government officials, community leaders, and NGOs in 

South Sulawesi: 

Opportunity: Create opportunities to engage youth in community actions.  
Youth is a valuable community resource. The conditions for positive social action exist, 
especially as youth report eagerness to make an impact in their communities, hold positive 
perceptions about adults, and respect adult opinions.  
 

School administrators and teachers in technical schools in 

South Sulawesi: 

Opportunity: Cultivate critical thinking to foster creativity, enhance capacity, and prepare 
students for the future. Focus on training teachers and employing innovative teaching methods 
that incorporate critical thinking skills in every lesson and subject.   

 

Local businesses and corporations, such as cocoa sourcing 

and processing companies in South Sulawesi: 

Opportunity: Businesses seeking to professionalize smallholder farming should 
curtail the barriers to entry into commercial supply chains and catalyze innovation and 
enterprise development in communities. Although some youth fear obstacles to entering 
the cocoa sector, a sizable proportion intend to remain in South Sulawesi and feel optimistic 
about success in cocoa farming as a profession.  

 

International development professionals and social impact 

investors (youth and agriculture): 

Opportunity: International development professionals and social impact investors seeking to 
secure sustainable agriculture through engaging the next generation should consider the 
importance of youth development assets and utilize this study’s data collection 
instrument. In addition to internal strengths, the instrument explores the conditions and 
weaknesses of youth support systems, helps reveal the constraints that youth face in 
smallholder reliant agricultural communities, and creates programming that addresses the 
complexities and leverages evidence-based insights. This methodology can help design 
related future studies and develop learning agendas to explore changes to these or similar 
indicators over time. The report appendix includes the data collection instrument for the related 
baseline study. 
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Annex A: Instrument 

 

Questions Responses 

What is your gender?  
female 

male 
 

What is your age? 
 

What class are you in school?  
Class 10 

Class 11 

Class 12 
 

Household Demographics 

Counting yourself, how many members are in your household?  
1 to 3 

4 to 6 

7 to 9 

10 to 12 

13 and above 
 

If you viewed wealth as a six-step ladder, with the bottom step being very poor 

and the top being very rich, where would you place your family on this ladder? 

 
Level 1 

Level 2 

Level 3 

Level 4 

Level 5 

Level 6 
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What is your father’s primary occupation? 

What is your mother’s primary occupation? 

 
Petani / Nelayan 

Pedagang Kecil 

Pengusaha 

Pegawai Negeri Sipil / Pensiunan 

Pegawai Swasta 

Profesional (Dokter, Pengacara, 

Peneliti, Apoteker, Notaris, dll) 

Anggota DPR/DPRD, Komisioner 

Lembaga Negara 

Buruh 

Bidang pelayanan jasa (Tukang 

Cukur, bengkel, penjahit) 

Pekerja industri 

Guru / Dosen 

Kesehatan medis (bidan, perawat, dll) 

Polisi 

Tentara 

Other 

Tidak bekerja 
 

What is the highest education level that your father completed? 

 
What is the highest education level that your mother completed? 

 
No schooling 

Primary school 

Junior High School 

Highschool 

Technical/Vocational training 

Undergraduate degree 

Graduate degree 

post-graduate degree 

 

Household Access to Digital Technology 

Does your household own a computer/laptop?  
Yes 
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No 
 

Do you own a smartphone?  
Yes 

No 
 

Technology use/Internet 

How do you access the internet (check all that apply)  
School computers 

Personal computer 

Friend's computer 

Coffee shop 

Warnet (internet shop) 

Personal Smartphone 

Friend's Smartphone 

Family smartphones 

 

Health 

In a week, I eat a healthy and mixed diet (rice, eggs/fishes/meats/tofu, 

vegetables, fruits): 

 
Never 

Rarely 

Sometimes 

Often 

Always 
 

In a week, I like to consume soda or/and junk-food.  
Never 

Rarely 

Sometimes 

Often 

Always 
 

I practice good hygiene (brush my teeth, wash hand regularly, bathing)  
Never 

Rarely 

Sometimes 

Often 
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Always 
 

I do physical activity regularly  
Never 

Rarely 

Sometimes 

Often 

Always 
 

I drink alcohol  
Never 

Rarely 

Sometimes 

Often 

Always 
 

I do drugs  
Never 

Rarely 

Sometimes 

Often 

Always 
 

In one day, you smoke how many cigarettes?  
0 

1 to 4 cigarettes 

5 to 9 cigarettes 

10 to 14 cigarettes 

More than 14 
 

In general my health is?  
Very good 

Good 

Poor 

Very poor 
 

Agency 
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How strongly do you agree or disagree with the following statements on: 

 
Marriage 

Friends 

Education 

Occupation 

Spending Money 

Use of My Time 
 

 
I have no control over decisions 

regarding my: 

I have little control over decisions 

regarding my: 

I have some control over decisions 

regarding my: 

I have a lot of control over decisions 

regarding my: 

 

Locus of Control 

If you study hard at school you will be rewarded by a better job in future.  
Strongly disagree 

Disagree 

Neither disagree nor agree 

Agree 

Strongly agree 
 

If you try hard, you can improve your situation in life.  
Strongly disagree 

Disagree 

Neither disagree nor agree 

Agree 

Strongly agree 
 

Problem Solving 

To what extent did you try to think of different ways to change the problem or 

fix the situation? 

 
Not at all 

A little 

A lot 
 

To what extent did you ask other people for help or for ideas about how to 

make the problem better? 

 
Not at all 

A little 

A lot 
 

Critical Thinking 
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How easy is it for you to: 

Separate the true and false aspects of things? 

Find new ways of looking at the situation? 

Link facts together? 

 
Very easy 

Somewhat easy 

Somewhat difficult 

Very difficult 
 

Future Prosperity 

I will be prosperous 

My family will be prosperous 

Indonesia will be prosperous 

 
Not likely 

Somewhat likely 

Very likely 
 

Self Control 

In the last week, how often did you get your school work done on-time?  
Never 

Rarely 

Sometimes 

Often 

Almost all the time 
 

How often do you skip the school, in the last a month?  
Never 

Rarely 

Sometimes 

Often 

Almost all the time 
 

In the last month, how often were you disciplined by teacher or school 

administrator for breaking school’s rules? 

 
Almost never 

Rarely 

Sometimes 

Often 

Almost all the time 
 

Social Support/Friends 

I feel supported by my friends.  
Strongly disagree 

Disagree 

Neither disagree nor agree 

Agree 

Strongly agree 
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My friends stand by me in difficult times.  
Strongly disagree 

Disagree 

Neither disagree nor agree 

Agree 

Strongly agree 
 

I have a friend in my life that I can I always depend on.  
Strongly disagree 

Disagree 

Neither disagree nor agree 

Agree 

Strongly agree 
 

Social Support/Parents & Family 

My family stands by me in difficult times. 

I talk to my family about my conditions. 

My parents oftentimes ask about my conditions/situations. 

I am usually comfortable to share my views and feelings with my parents. 

 
Strongly disagree 

Disagree 

Neither disagree nor agree 

Agree 

Strongly agree 
 

Social Support/Others 

I know where to go in my community to get help. 

I have an adult in my life that I can always depend on. 

I trust that village authorities would look out for my best interests if I went to 

them with a problem. 

My neighbors would help me if I really needed help. 

 
Strongly disagree 

Disagree 

Neither disagree nor agree 

Agree 

Strongly agree 
 

Discussing problems 

Have you ever discussed with other people or taken action regarding problems 

affecting your school or community? 

 
yes 

no 
 

Community Engagement/perceived 

In the last year, has the village or sub-district government asked for your 

opinions and ideas? 

 
yes 

no 
 

Government perception of youth 
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The last time the local government asked for your opinions and ideas, do you 

feel your ideas were then put into practice? 

 
yes 

no 

Don't know 
 

Youth Empowerment 

If you try hard, you can make a difference in your community. 

In my community, youth have the power make a positive impact. 

In my community, youth opinions are heard and respected by adults. 

In my school, youth have the power to make a positive impact. 

In my school, youth opinions are heard and respected by teachers and 

administrators. 

 
Strongly disagree 

Disagree 

Neither disagree nor agree 

Agree 

Strongly agree 
 

Perceptions of farming/cocoa farming 

Are you interested in becoming a cocoa farmer?  
yes 

no 
 

There are many jobs available in the crop farming sector.  
yes 

no 

Don't know 
 

You can live a successful life as a farmer/cocoa farmer.  
yes 

no 

Don't know 
 

After completing my education in vocational school, I will __________ (choose 

one). 

 
After five (5) years, I will ______________ (choose one) 

 
Stay in my own village 

Live in Palopo City 

Live in Makassar 

Live elsewhere in Sulawesi 

Live in Jakarta 

Move overseas 
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What are the barriers young people may face in cocoa farming (Check all that 

apply) 

 
Cocoa prices 

Land issues 

Financial issues 

Not enough knowledge 

Not interested in farming 

No jobs 

Young people are not taken into 

account 

No obstacles whatsoever 
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